Original article

Correction

Mellon L, Hickey A, Doyle E, et al. Can a media campaign change health service use in a population
with stroke symptoms? Examination of the first Irish stroke awareness campaign. Emerg Med |
2014;31:536—40. do0i:10.1136/emermed-2012-202280. There was a mistake in the author order of this
paper. The correct order is Lisa Mellon, David Williams, Frank Doyle, Eamon Dolan, Anne Hickey.
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